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Do you buy gold as an investment?

Online results for week ended Sept. 6

Golden 
Opportunity?

The rebounding price of gold spurred A-Mark 
Precious Metals to acquire gold retailer Goldline last 
month in a move to expand A-Mark’s business lines.  
So the Business Journal asks: 

Do you buy gold as 
an investment?

 ALEX KAZERANI
Chief Executive
OpenPath Security Inc.
I am a long-term 

buy-and-hold investor, 
and I view gold as a defensive 
investment. Given the state of the 
economy, I believe investors can 
do better elsewhere.

 NICOLE JORDAN
Chief Executive 
Radix Collective
I personally don’t as of now,  

but I am not opposed to it in  
any capacity. I have thought about it many 
times over the years as it being a safe 
investment; as an alternative form of currency 
should things get crazy.

 JAN B. BRZESKI
Managing Director
Chief Investment Officer
Crosswind Financial/

Arixa Capital Advisors 
No. I prefer investments that 
generate yield such as short-term 
real estate loans, which is the focus 
of our business.

B.S., M.S., Ph.D., M.B.A. – more than 
fancy suffixes to put at the end of signa-
tures or add to resumes.

Each results from investments by the stu-
dent who obtains a degree as well as govern-
ment, taxpayers, businesses, family members 
and other supporters.

Providing affordable educational opportu-
nities isn’t just a means of boosting incomes 
and opportunities for individuals – it’s also key 
to providing a pipeline of qualified workers to 
local businesses, spurring research and devel-
opment, and fostering innovation. 

That’s especially true in Los Angeles Coun-
ty, home to six public universities, scores of 

private colleges and satellite campuses as well 
as a couple of dozen community colleges.

Overall enrollment inched up this year at 
campuses around the county, continuing a 
rebound from recent slow growth that followed 
some declines during the recession (see related 
story, page 12; lists on pages 16, 18, 24). 

Indeed, challenges remain for California, 
where the cost of education has skyrocketed 
since the days when a kid who studied hard and 
made the grades could count on nearly free tui-
tion at a state school. It hasn’t helped that tuition 
assistance programs among private employers 
appear to be going the way of private pensions.

All the more reason for society to commit 

to keeping tuition and other costs at our state 
schools in check. That will be a key to ensuring 
talent to meet the needs of today’s employers 
as well as industries that we can’t even see yet.

Businesses can help by supporting employ-
ee development and considering where tuition 
assistance and other steps might make sense.

It will pay off in the end.
You can’t swing a stick in Silicon Beach 

without hitting a USC or UCLA grad. 
UCLA alone has 350 research labs and 

institutes. 
Cal State Los Angeles will soon open 

BioSpace with an eye on training talent for the 
local life-sciences sector.

Caltech, one of the nation’s best engineering 
schools, remains a source of top talent for the 
local aerospace industry, home to venerable 
companies such as Northrop Grumman Corp. 
and cutting edge newcomers such as Space 
Exploration Technologies Corp.

None of that is guaranteed to simply roll on. 
UCLA, Caltech and USC fell in this year’s 

annual rankings by Times Higher Education of 
research universities worldwide. 

All three remain in the top 100 globally – 
UCLA and Caltech are top 25 – but the slight 
drops in the rankings for all three of our lead-
ing schools is a reminder to all that education 
should not be taken for granted.

Matter of Degrees – Why Education Matters

1%
Yes, 

regularly.

75%
No, there are better 

ways to invest.

24%
Sometimes, 

when the price  
is right.
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